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Launch issue — October 2000 CEl Asia today

Now entering its tenth year, CEl Asia is the best and longest-established magazine serving the region’s corporate events
industry, with a fully requested circulation of 10,000 copies. Publishing 10 times per year since 2000, we provide
Asia's corporate event planners and decision makers with a high-quality publication, website and annual directory,
written by experts.

Our Venue directory is the most authoritative, detailed and thorough source of information about Asia's top destinations
for incentive travel and business events.

INDEPENDENT: CEl Asia sets the standard for editorial integrity

EXPERT: CEl Asia is written by specialist MICE sector journalists

RELEVANT: CEl Asia is written for clients and event planners, not for the travel trade

DOMINANT:  CEl Asia leads the market with a fully requested circulation and a dominant market share of advertising
RESPONSIBLE: CEl Asia is the only MICE sector title with a real environmental policy*

* Printed on FSC paper from well-managed forests and other controlled sources

MEDIA KIT 2010 CEI ASIA 1
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Content

Every issue of CEl Asia includes essential information about destinations, incentive options and meetings facilities across
the region. Our reviews, case studies, features, special reports, news and interviews help the readers make immediate
decisions when planning their next event. We also regularly publish advertisements from more than 100 Asia-Pacific
hotels, resorts, convention centres and tourism organisations.

CASE STUDY BEIJING

MetLife rewards its staff in Phuket Top city hotels for business events

I propertics in Beijing that arc suitable for all budgers and group sizes

Style

CEl Asia is primarily read by clients with MICE marketing budgets and we always write about MICE from the buyer's
perspective. MICE planners and buyers are busy people - we do not want to waste their time. So we try to make

every word as clear, concise and punchy as possible. We concentrate on helping readers create the most professional,
memorable and cost effective events and incentives, within the scope of their budgets and according to their brand values.

Asia Society selects Saigon for annual event
B .

Chatlenges

EASTOFTHECITY
Befing Mariot ity

ncuriorupiossoape
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o ]TE1i[T.|Registered Readership

As Asia's leading MICE magazine, we are very careful about choosing our readers. We require that new readers Location of Readers

complete a registration form - see opposite - in order to receive our magazine. We establish that they are decision o
makers, that they influence choice or that they plan and organise meetings, conferences or incentive programmes in Philippines 235 —_
Asia Pacific. This two-way communication policy means that we know our readers’ names, email addresses, job titles, Malaysia 915
companies and the size of their budgets. It also guarantees that advertisements in CEl Asia always reach the most Korea 117

Singapore 2,076

Taiwan 129
Thailand 578

appropriate audience. Japan 62 Vietnam ‘153 .
Indonesia 201—= A Other Asia Pacific 152
Our circulation is regularly audited by BPA. The latest audit shows a circulation figure of 10,000. In a recent 6-week India 395 Middle East 51

USA+UK 89
Australia 397

period, we received 1,000 new, reader registrations. This indicates that CEl Asia is responding to a need for unbiased,
credible information about the Asia-Pacific MICE market. Indeed, we now have the most comprehensive, current and
clean database of MICE buyers, planners and influencers in the Asia-Pacific region.

Job Functions of Readers

Hong Kong 2,897 China 1,553

Our readers are located all over the region, especially in Hong Kong (29%), Singapore (21%), China (16%) and Malaysia (9%). Almost all (98.6%)

Others 23% of CEl Asia’s readers are based in Asia Pacific.

Middle Management 30%

cei °

Register to receive CEl Asia and win a weekend stay for 2 at the
Meritus Pelangi Beach Resort & Spa, Langkawi!

FREE REGISTRATION FORM

Top Management 47%

Top Management

Area Director of Sales and Marketing
CEO/CMO/CFO/VP/Chairman

Director of Marketing / Communications
Director of Sales and Marketing

Middle Management Others
Account Manager / Advertising Manager
Brand / Communications Manager

Account Executive / Administrator
Analyst / Associate

Business Development Manager Business Executive
Conference / Conventions / Events Manager Conference / Conventions / Events Coordinator
Business Consultant

Associate Consultant

Senior Consultant

General Manager Corporate Communications Manager
Managing Director Finance / HR Manager
Partner Marketing and Communication Manager

Publisher

Regional GM/VP/MD
Vice-President

Head of Corporate Communications
Head of Marketing / Creative

4 CEI ASIA MEDIAKIT 2010

Office / Operation Manager
Project Manager
Sales Manager

Designer

Marcom Executive

Marketing Executive / Officer

Sales and Marketing Co-ordinator / Officer
Specialist, Comm. and Marketing

Our Reader Registration form takes a few minutes to complete and provides important information about CEl Asia readers.

MEDIA KIT 2010 CEI ASIA 5
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The user-friendly CEl Asia website features up-to-date news and archived features, plus reviews, interviews and regional

case studies. The site also brings visitors the latest meetings packages across the region, plus exclusive CEl Asia

research, including our annual Industry Survey.

* The number of unique users is 83,689 (full year 2009)

* Average number of page views is 30,856 per month (full year 2009)

* Banner advertising placement: Leaderboard, placed below CE/ Asia logo; Medium Rectangle, placed in the right-hand
page column

Venue Focus Online

This special section on our website features paid-for listings of the latest meetings packages from top Asia-Pacific
venues. For each listing, we require a description of the meeting package plus one photo of the meeting set-up. Each
listing is included in one weekly CEl Asia e-Blast (see opposite) and remains on the Venue Focus section of the website
for one month.

CEl Asia e-Blast

Each week the CEl Asia e-Blast brings readers breaking MICE news from around the region, including exclusive

“e-Blast only” material which is not published in the magazine.

* Frequency: Weekly

* No of users in database: 14,800 (Jan 2010)

* Target Audience: Meeting planners, Corporate Travel planners, Executive Assistants

* Banner advertising placement: Email leaderboard, placed below CEl Asia logo and at regular intervals through e-blast

6 CEI ASIA MEDIA KIT 2010

sy 2010 caasa

Top three MICE "‘1‘;"2
Leading resort destinations

VIETNAM’S BEST BUSINESS HOTEL -

SHERATON'’S GRAND TOWER TURNS ONE

SHANGHAI

WORLD EXPO 2010

CelAsia
n

Industry Survey and Awards

The CEl Asia Industry Survey and Awards is recognised as the most useful, credible and far-reaching research of the
industry ever compiled. Solely based on the views of corporate decision-makers, our Industry Survey offers a benchmark
of unrivalled quality.

Using an online questionnaire, we ask our readers to talk about their budget expenditure and we reveal their opinions on
Asia Pacific's best destinations, tourism organisations, hotels, resorts and convention centres.

The results of our Industry Survey and the winners are published in the January issue of CEl Asia. This issue, more than
any other, is kept and referred to by our readers throughout the year, presenting a unique opportunity for advertisers.

Special Reports

From time to time, a topic or destination is so complex and so interesting for CEl Asia readers, that it deserves special
treatment. On those occasions, we produce Special Reports of 16-32 pages, permitting us to explore the subject in far
more detail than is normally possible in CEl Asia. Recent Special Reports have include Shanghai World Expo, Hotel Brands
and our annual report about MICE developments in China.

Advertorial

Advertorials are ideal for delivering information in an enhanced press-release style, such as details about new facilities
and destination packages. Advertorials are also perfect for complex messages about multiple properties, destinations
and regions. CEl Asia advertorials* follow a specific template and are written by experienced journalists in this sector,
based on the client’s brief and images. The client has full control over the advertorial text and images.

Price is based on the advertising rate per page, plus a fee to cover writing, design and layout.

Tourism Australia, Starwood Hotels & Resorts, Ritz-Carlton Millenia Singapore, Hong Kong Tourism Board and Grand
Hyatt Beijing have recently published advertorials in CEl Asia.

* All Advertorials are clearly identified as ‘Advertisement Promotion’
MEDIA KIT 2010 CEI ASIA 7
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Brought toyou by

. UNIQUELY
S'IIISDPOTG

165m tall

Marina Bay - the jewel of Singapore

Imagination and creativity are the key elements in the rebirth of this world-renowned business district

view 165m tall Esplanade - Theatres on
about Singapore as a business Singapore Flyer, the world's argest the Bay i Orgo,  new-age bar where the
destination or stopover point, think ~ observation wheel. Here, you can treat bartender mixes cocktails o revive tired
again! The ity has recently had a your group o astarry performanceand  spirits after along day at conferences or
makeover. Not only are there four cocktails at the outdoor Fiyer Theatre pounding the exhibition floors at Suntec

terminals at Singapore Changi Airport (300 persons) or Sky Deck (250 guests)  Singapore or, soon, Marina Bay Sands.

andanew airport hotel, the Crowne Plaza  with the giant wheel as  backdrop.

Changi Airport, but as you cruise down the Unique event spaces

East Coast Expressway you wil notice Large-scale, government-sponsored events

the skyline looks different. canhire the Esplanade Promenade
Marina Bay is the new downtown, catered dinner and entertainment,

city in a garden’ built on reclaimed land. includingfireworks like those laid on

‘This 360-hectare precinct offers  new forthe 2006 World Bank-International

conceptincity iving: to “explore, exchange Monetary Fund annual meeting.

andentertain” Floatat Marina Bay is where

Singapore's annual National Day parade s
held, with the world's largest floating
performance stage and terraced seating
for 27,000 peaple.

Across the Marina Channel, Singapore’s
firstcity reservoir, Marina Barrage s &

Multi-faceted experiences.
Mesting and event planners have so many
options among the new venues. Marina
Bay Golf Course s one of Singapore's best-
kept secrets. It's the country'sfirst and only
18-hole public golf course, offering day- Spectacular venue for events of up 010,000 %
‘and-night golf, and private competitions. people. Its Green Roof also provides excellent  »
Enjoy the 30-minute ride and 360-degree views of the city and H

4 CEIASIAROVEMBER /DECENEER 2009

Sponsored Supplements

By sponsoring a CEl Asia supplement?*, a client can benefit from our editorial expertise while having full control over the
final text, pictures and layout. The basic supplement consists of eight pages (including covers), written by our journalists
according to the sponsor’s brief. The sponsor has full editorial control over the text and images. We then invite other
clients to advertise in the supplement, subject to the sponsor’s approval. For every additional advertising page sold, we
add an extra editorial page.

The supplement appears as an integrated section within CEl Asia. The sponsor also receives 1,000 separately printed
copies. Supplements can be translated into any language.

We have recently published supplements sponsored by the Tourism Organisations of Seoul, Macau, Singapore, Korea
and Australia.

* All Sponsored Supplements are clearly identified as ‘Sponsored’

8 CEI ASIA MEDIA KIT 2010

Korea
Convention
Bureau

Korea's strong.
culturaltraditons.
areabie
attraction for
international
MICE planners

Korea welcomes your MICE group

The most exciting country in Asia will give your international delegates the experience of their lives

elcome to Korea,
acountry with the
capability, expertise and
the proven track record
toensure that your next
MICE event will be successful, memorable
and rewarding Korea's colourful

theme parties. These include historical
i I

events, but also leave your participants

Korean-style mansions and gardens,

“The Korea Convention Bureau can

Traditional cuisine
Kimehi, bulgogi,rice cakes - one of the

that complement the nature of your event
or conference,” says Kim,

and the world,
await your group.
Korea's blend of traditional and mod

et despite this passion held by Koreans

istrulya 3
high-quality merchandise, low prices, and

. Western and

The sheer number and
depart

variety of t

excellent experience for international
conferences, exhibitions and incentives.

Enormous variety
Korea's wide range of regional differences

found in all cities

Royal past
Korea's traditional culture is top of mind for

stores, duty-free shops, specialised
shopping districts and outdoor markets will
be enoughto keep your group busy for

weeks at a time.

mostMICE planners.
Such as tackwondo training courses and

give MICE
being able to select the most suitable city
for their event or conference.

Business events groups are amazed by
the unique charms found in each region of
Korea" says Kun Soo Kim, executive
director of Korea Convention Bureau. “But
regardless of where they choose, they will
enjoy a special variety of ightseeing.
destinations, food and entertainment.”

Excellent venues
Korea has countless unique sites and
venues available for MICE events and

2 CRIASIAOCTORER 2009

Seoul offers a mix of modern and cultural icons

wit
dynamism of Korea and the country's
nightlife, which i representative of the
vibrant energy and passion of Koreans "
says Kim

Great destinations
Perhaps your international MICE group
wants to experience the future of Korea
in the newly built sustainable city of
Songdo (page 10), the excitement of the
Korean capital Seoul (page 5),or the
cultural centre of Gwangiu (page 8)
Wherever you go, we look forward to
welcoming you, your friends and partners.
todiscover all that Korea has to offer! m

WWWCELASIA

Songdo C:

Fantasy becomes reality in Songdo

Everything is bigger and better with world-class facilities in Korea’s first free economic zone near Incheon Airport

he new city of Songdo, setto including the Asia Pacific Ci
be September. C York's
venue for MICE events, alsolays ~ MICE Expo in November, with 200 hosted  Central Park,next to the Convensi. Songdo.

claimto
purpose-built sustainable city. Songdois a one-hour drive from district, information industry complex,
‘Songdo s located in Korea's first free  downtown Seoul. i .
economic zone;" says Heui Jeong Han, 1 Songdo Landmark City.
assistant manager of the operations team  Airport n just 15 minutes. with a population of more than 250,000,
at Songdo ConvensiA, Incheon Tourism “Korea now has the perfect place for
Organisation. “The MICE industry at Songdo d
will play an important role n the trade thanks toit: - P
ded for the d Kins, general manager of  Songdo. The 322-room Sheraton Incheon is
development of o theHy onvensiA, the 240-room
BENIKIA Premier Songdo Metro s within
0-r00m
five

Julyata applied minutes away.
i d e

cost of US$120 mill dard: the Leadership in 2014, 13 new hotels
4,020 sqm of Design (LEED)  are setto open
conference roorms ina range of sizes
says Han. “There is als0 8,41 Building
" were International Airport. There s also the
th d withaneye on 7
o Hotel and the 110-room Royal Hotel. &

10 CEIASIAOCTOSER 2009 W CELASIA

Contact list for Korea

KOREA

Key organisations and venues for your next conference, exhibition or incentive

CONVENTION BUREAUX

Korea Convention Bureau (KCB)

Tl +8227299

Emall mice@mallknt

Web Wwwkoreaconvention.org

Busan Convention & Visitors Bureau
Tl

Web Vwwbusancvb.org/english
Daegu Convention & Visitors Bureau

Tl +82536015290
Email Kkum30@daegucvb.com
Web “wwwi daegucvb.com

Dacjeon Convention & Visitors Bureau
T

Vi

82428210100

Email dcc@dacjeoncvb orke

Web wewdacjeoncvb.orkr

i i itors Bureau

T +82626113624

Email yh@gwangjucvb.orkr

Web

GyeonggiTor Tol 82552121002 Tel 82536015038

Tl Emall K ke Emal

Email Web Wt

Web

Incheon Tourism Organization Tol +82260001121  Jeju (1CC Jeju)

Tl +82322205071 Email usan ko Tel 78227751092

Email Web ke Emal

Wet Web wiccieju.cokr

Korea)

Jeju Convention & Visitors Bureau Tl +8242 4810114

Tl 4822647391804 Emal _____dcvbad:

Email Jejucvb@jejucvborkr  Web Tl 82626112226

Web. e jejucvb orkr Email Pncho@kdjcenterorkr
Web wwwkdjcentre orkr

Seoul Convention Bureau (SCB)

+82237880821-24 KINTEX (Korea International
oulwelcome.com Ext

CONVENTION CENTRES

BEXCO (Busan Exhibition
& Convention Centre)

Tl 82517407347
Email hslee@bexco.cokr

Web
‘Songdo ConvensiA

Tl +82322101013
Email

Web, Wi songdoconvensia.com

OCTORR 2005 CEIASIA 1
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The Asia-Pacific
Guide o
Gonference
Exhibition

& Incentive
Travel Facilities

Published annually since 2004, Venue is the most authoritative source of information about our region’s top destinations

T
2
&
z
3
&

Venue Directory 2010 Hong Kong

Hong Kong

Tourism Board: Hong Kong Tourism 8oard

Tel: 852 2807 6543

Fax: §52 2806 0303

URL: winw discoverhongkong.com

Convention Bureau: Miectings and Exfibitions Hong Kong

Tel: 852 2807 6543

Fax: 852 2807 6589

Email: mehkahktb.com

URL: wivw discoverhongkong com/eng/mice.

Climate: The climate i generally warm and humid. In spring, from

March to mid-May, temperatures range from 18 to 27 degees Celsius

In summer until mid-September, humidity rises and temperatures

typically range between 26 and 33 degrees.

Winters, from mid-December to February, re generally mild

between 14 and

as low as 10 degrees overnight
Time: GMT plus 8 hors

Currency: Hong Kong dollar, fixed at USS$1 = HKS780

Visa requirements: Nationals of most countries are not required to

btain visas for periods between seven and 180 days. For detail see the
Department of Immigration wwwwimmd.gow hk/Ghtml/hkvisas_4.htrm.
About the place: Hong Kong is a major Asian transport hub, served by
most major ailines, and is 2 key gateway to mainland China. The
teritory comprises of Hong Kong Isiand, Kowloon and the New.
Terriories. There are dozens of different islands to explore.

Domesticaly, Hong Kong has a highly effcient public transport
system, ranging through buses, trams and the Mass Transit Railway
MITR). Hong Kong's strong work ethic and reputation for commercial
and financial acumen are world famous.

It also boasts some of the finest hotels and restaurants i the worl,
catering for every taste in food and entertainment. The ively business
environment is matched by one of the busiest and most varied nightife
cultures in Asia

The major public holiday is Chinese New Year in late January o
early February, when many businesses close for up to 2 week. Other
important holidays include Chinese National Day on October , the
anniversary of Hon Kon's 1997 return to Chinese sovereigaty, on
July 1, and many Chinese religious and cultural holidays.

wenue-directoryasia 41

for corporate events and incentive travel. The directory is distributed to every registered reader of CEl Asia.

With thousands of listings spanning the Asia-Pacific region, Venue is an invaluable tool for planners when sourcing

destinations, hotels, convention and exhibition centres, and unusual venues.

Venue also offers the chance to influence buying decisions at key moments. Photos, logos and extra information can

enhance a property’s listing, at extra charge.

For maximum impact, Venue provides special advertising opportunities, including die-cut bookmarks and hand-
finished, tabbed section dividers, printed on glossy card. These high-quality dividers allow a convention bureau or venue
to stand out from the competition and deliver a stronger message.

All directory listings in Venue are also available online at www.venue-directory.asia, which offers advertisers enhanced

visibility, in addition to being featured in the region’s leading MICE resource.

Venue provides a targeted opportunity to reach Asiais most important corporate event buyers and exposure that

keeps working for a whole year.

10 CEI ASIA MEDIAKIT 2010
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Indonesia vene biectory 2010
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roBall
CONVINTION CLNTRL

Bali International Convention Centre
Managed by The Westin Resort Nusa Duc, Bl

Kawasan BTDC Lot N-3, P.O. Box. 36, Nusa Dua 80363, Bal,
Contact person: Jason Leun, Director of Sales & Marketing

Emai westincom
Tel: 62 361 771906 Fax: 62 361771580 URL westin.com/bli
Guest Rooms: 342

; Nestld on whte sandy beach of

Hotel: Convention / Extibiton Centre, Resort Hotel

renowned senvice qualty and aention to detal

Service and Faciltis:
+ Excusive bonded warchouse
+ Lorgest ballroom in Bl seating 2700 guests.
+ Buill-n and portable Simultaneous Interpreter System
+ 10 meter ceiing in the balioom

wkkkk® Secrstarist Offices

Auditorium with 506 seats, built-in stage and cinema size screen
T + Wireless internet access in al| meeting rooms and public areas

+ Expertservice and an on-site Audio Visual Team,

Adiacent tothe BICC is The Westin Resort Nusa Dua, Ba,offeing a
i sanctar o e serses whare velers ar anspored om chaos o

Each ne of the 342 spaious sest rooms ofers the Heaveny”

Grand Hyatt Bali wakax Hotel Tugu Ball

PO Box 53, Nusa Dua, Bali 30363
Contact person: Tina Tandun Ema:tna andun@hyatt com
Tek: 62361771234 Fax: 62 361772038
URL: wawbal grand hyatt com

fotel: Recort Hotel Guest Rooms: 645

Venue Diectory 2010 Indonesia

o m!aw o

Seach Bl 80361 Indanesa
Emilarhartugunetls com
51708

T ST
R o
Guest Room; stye: 100 (m)
Bamquetar 5 (1ae) CocmRe 100 3

il 1500 (max)
(Fien aison Pag 66 o mors Getsis)

e wirles ntenet, oudoo oncion spoce,beoch seces, ol o', 455

Grand Mirage Resort & Thalasso Ball

L Fara T Tng e P O 5 Nus D Bl 0363, norss
et ey Bl dosbanaiegecs

T 5

Rl

‘Gt Rooms: 10 Theatre styles 250 ()

inna Grand wreax
e S5 Detpes bl 80032, nonsia
Tl £ 361 358 91 Fave &2 361 287 517

o nnsgrandbatbeochom

‘Guest Rooms: 154 Theatre style: 1000 (max)

inns Pt Bl Hotel,Cotages & 5pa e

Banquets 55 (o) Cocktalls: 300 () s Dus, Dénsaca il S0%E3, Indonisia
i rasdoand et eath e Yl 62 56177020 Fo
Hard Rock Hotel Bali *AKX Guest Rooms: 324 The

ol PantlGa Pande Ms,Kut, Bl 80361, Inconesia

25 Theatre
quets 350 o) Cocktal

>
irless ntome,

gueat Rooms 15 Theatrestyle: 500 ()
nquets 300 () Cocktals: 100 (1)

nterContinental Ball Resort
o Ukt Mo 45, imoaran, Bl 80361, Indooesia

Comre wreees e, utdaor funcon <pace bach accss 553

ntact person:
ek 50 7016 o 301701777

Hotel Santika Premiere Beach Resort B
e o 7o 1008 T o e 81 0361 s
ntactp

e Roamas 5 Trasod st
Banquets 35 (o Coukake 60 ()

T
L
Guest Room style: 100
Banquets 60 o) Codktal: 125 ()
importantdetaist 10 i e

i rosdband miine, stcosr Eesen

Kuta Paradiso Hotel Bal e
Kt 7O 80 13 T Kt 81 ndossis
Tk 5256176104 Fan 62 31 756 5

Bal's over 30TV chs

southen cost, sevice,
eibtion the uestroom
it 2 I
i Sfcientspace o cate for up (010000 saltwate pool and 3 chidren's poc ach i s ownateri e
particiants '
e gtheigs, xhbion wed s et NOROUTS o e e s
Clb Westn Spa
d e entre s
e prid of the land with s world standard service an facies. A meetngs BICCawestincom
Summary of facilities
[Facities [ RoomSize LXW () | Aream® | [ Theatre | Classroom | U-shape | Banquet
Groan oo
e o o P o m o
pryen £y
T 3 %0 w5 w0 o
S £ 2o o 3 i
Iy
3x3 T
i e 500 m m =
s = m =0 0
s Hor
oxm m 0 = £
6.0 7o 0
every oy a0 o5 So0
o0 0 Y m Y
£ gy oo 0 200
x> S0 o 250 210
x5 05 200 o0 w0
[Jasmine Room T TIXE T 88 T 3 T 60 T 30 T 40 T 20
[Lotus Room. e [ = T 3 0 [ o0 [ % |
olkonaRoor S 5 s [ 0 [ % | w
[Heliconia Room I T 8X5 T 40 T 3 T 20 T 10 T 15 T 20
64 wwwyenue-directory.asia wwwyenue-directory.asia 65
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MTicks All the Boxes

o Longest Established
CEl Asia launched in 2000
TTG MICE launched in 2005
MIX launched in 2007

o Highest Frequency
CEl Asia has 10 issues per year
TTG MICE has 9 issues per year
MIX has 6 issues per year

¥ Most Requested, Audited Circulation
CEl Asia is audited by BPA - 100% requested
TTG Mice is audited by BPA - 41% non-requested
MIXis not audited

For the November 2009 issue:
CEl Asia - Individually requested circulation of 10,000
TTG Mice - Individually requested circulation of 7,160; non-requested circulation of 5,557

™ First Choice of the MICE Industry

For 10 years since launch, CEl Asia has consistently been chosen by significantly more advertisers, with
substantially more advertising pages than its competitors. CEl Asia regularly attracts advertising from National
Tourism Organisations, Convention/Exhibition Centres, hotel groups and hotels from across Asia Pacific.

Market Share of advertising pages

TTG Mice: 30% MIX: 23%

CEl Asia: 47%
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cel

Hong Kong Singapore

Haymarket Media Limited Haymarket Media Asia Pte Limited

23/F The Centrium, 35A Kreta Ayer Road

60 Wyndham Street, Central, Hong Kong Singapore 089000

Tel: (852) 31751925 Fax: (852) 2968 0755 Tel: (65) 6224 6101 Fax: (65) 6224 6102

Email: advertising@cei.asia
URL: www.cei.asia

CEl Asia is published by Haymarket Media Limited





